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“And the Most Valuable Brand is..._

Inthe second edition of WPP- Millward mﬁmndﬁregumn the top 50 most valuable indian
brands, it is the financial sector that has swept the rankings. 5 banks have made it to thetop
ten and HOFC Bank has grabbexd the ton slot for the second consecutive year. The total vaiue:
of India's 50 strang brands has grown 33% (592 billion) in the past year, while the top 50 in
China grew oniy 18-19%. This is the highest grawth rate achieved by any BrandZ ranking In
Ii:tepm‘tmyfmsjnmthevaluatmqsbegmﬂnwmaumulﬂﬁtuﬂﬁﬂmlm!rahas
- exceeded the global top 100 brands as well as the rankings of the top S0 n mqa. Latin i
America and Indonesia. 51. the report only measures the brand value bfplﬁ:][cllmhadmﬂﬂam-
i evaluated in terms of their brand equity. Prasun Basu, MD, 1
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can evaluate them! ‘M!ﬁhﬂ. scloses that Flipkart has 60% more brand equity than Amazon, I8
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